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The Mapila Bulletin is spearhead-
ing the first-ever “Sustainability
Forum” on Nov 22 and ~s an~s

BEYOND GREEN:

» Al
Recognition Night on.Nov. 2%, at the City
of Dreams Manila, where Manila Bulletin
will honor programs and initiatives that
have gone beyond greer. and made our
planet better in the process.

The Sustainability Forum is Manila
Bulletin’s contribution to highlighting
the importance of ESG compliance. ESG,
which means “Environment,” “Social,”

The Manila Bulletin organizes first-ever ‘Sustainability For

and “Governance” is a
criteria that companies
measure their sustainabili
to see if what they do affe
environment. It also me:
howthey treat employees, ¢
and consumers, as well as
pliance to government
regulatory standards.

BEYOND GREEN:
The Manila Bulletin
organizes first-ever
‘Sustainability Fc sum’

By JOHANNES L. CHUA
(Continued from page 1)

Why the urgency
for a Sustainability Forum?

The world is at its “eleventh
hour” and everywhere you look, it is
as if the earth has reached its break-
ing point with the Philippines bearing
the brunt of climate change.

We livé in precarious times and all
efforts must now be done to address
our country’s vulnerability before
it’s too late. It would take a paradigm
shift in the way all of us live, shop,
eat, purchase, and enjoy the finite
resources we currently have.

When we say “all of us,” it means
the entire cycle—from decision
makers, to manufacturers, con-
sumers, waste handlers, down to
the remanufacturers. And when we
say “all efforts,” it must go “be-
yond green” —it is not enough to be
environment-friendly in words and

It is not enoughto
be environment-
friendly in words and
slogans as these are
mere short-term
solutions. "Beyond
Green”is going a
step further, along-
term investment in
the environrnental,

~ social, and
governance (ESG)
aspects.’

slogans as these are m :re short-term
solutions. “Beyond Green” is going a
step further, a long-term investment
in the environmental, social, and
governarnce aspects. '
Looking into a company’s ESG

































